Job Description

Job Title:


Senior Brand Manager 
Reports To:


Head of Marketing 

Direct Reports:

Assistant Brand Manager





Marketing Assistant

Main Purpose

To develop and implement the marketing strategy for defined product category (including pricing, promotion, NPD and packaging development), in line with overall business objectives.
Main Responsibilities
1. Develop and deliver the strategy and marketing activity to support product category in line with business objectives to maximise market share and brand profitability
2. In conjunction with Head of Marketing formulate category marketing strategy and detailed brand plans, ensuring effective implementation and analysis of performance results.
3. Full analysis of product performance using internal and external sales performance data and on-going review of market and competitor activity.  
4. Manage the category P&L ensuring that all strategic initiatives and new product development meets overall profitability targets.
5. Manage ROI analysis on key promotional activities against planned action standards presenting results and recommendations to Head of Marketing and commercial teams.

6. Effectively manage relationships with all external suppliers (PR, advertising, packaging, research etc.) to ensure that agreed objectives are delivered on time and within budget. 
7. Effectively manage communication and strong relationships with all internal stakeholders both UK and internationally (sales, finance, operations and NPD teams).
8. Successfully manage and champion new product development managing the process from concept to implementation, to ensure the achievement of measurable results within lead time and cost parameters. 
9. Build effective relationships with communication agencies (advertising and PR) and 
co-ordinate consumer activity plans.
10. Attend and support relevant trade and consumer shows and events both in UK and internationally.
11. Manage all operational marketing activities ie photography, sales forecasting, point of sale management etc. 

12. Manage any other duties as required in addition to the above that will be both reasonable and within role capabilities.

13. Ensure that at all times you are aware and take care of your health and safety and that of others by complying with health and safety obligations, particularly by reporting promptly any defects, risks or potential hazards.
PERSON SPECIFICATION

Experience

Essential:
Proven experience in a product management role.

Desirable:
Good commercial knowledge (P&L management).

New product development experience.
Education / Qualifications

Essential:
Degree level or equivalent ideally business related.

Skills and Knowledge

Essential:
Excellent communication skills.



Ability to use and interpret consumer data (GfK, tracking research).

Understand and interpret market and consumer trends.

Excellent computer skills.

Strong financial acumen to support product positioning and performance evaluation.
Desirable:
Microsoft: Word, Outlook, Excel and Powerpoint.

Personal Attributes

Demonstrate initiative and self reliance.

Energy and drive.

Good personal organisation and planning.

Communication.
Ability to think strategically.

Commercial awareness.

A excellent team player with a high level of motivation and a focused approach to achieve results. 

Additional Information

Adaptable/flexible
Position will require frequent travel within the UK and internationally therefore will need passport and full clean driving licence. 
Team Work- Able to work with and contribute to the team ensuring necessary support is offered to others within the team during high workload periods. This will require hands on, practical and resourceful approach.
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